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SUPERBRANDS 2020

Market
It’s a wired world we live in today; wires and 
cables connect our systems, our machines, our 
gadgets, our friends and indeed, our lives. This 
global business runs into hundreds of billions of 
dollars primarily comprising of Power Cables, 
Control & Instrumentation Cables, Building Wires 
and Flexibles. The total wires and cables industry 
in India has grown at a CAGR of 11% from H346* 
billion in FY2014 to H525* billion in FY2018. Of 
this Power Cables, C&I Cables, Building Wires and 
Flexibles account for approximately H245 billion, 
H62 billion, H94 billion and H76 billion respectively 
in FY2018. As per CRISIL estimates for fiscal 2018, 
Polycab has a market share of approximately 18% 
of the organised wires and cables industry and 
approximately 12% of the total wires and cables 
industry in India.

Further the industry is estimated to expand at a 
CAGR of approximately 15% in value terms to 
reach approximately H1,033* billion by fiscal 2023. 

metal, cement, chemicals, atomic energy and 
nuclear power industries amongst others. Leading 
contractors in over 40 countries source their 
requirements from Polycab on a regular basis.

Concurrent with its rise to eminence are 
several accreditations and validations that the 
company has received. NABL – National 
Accreditation Board for Testing and Calibration 
Laboratories – has accredited the Polycab  
Power Cable Test Laboratory at Halol. Product 
innovation and uncompromising quality –  
the two values Polycab excels in have stood  
it in good stead and continue to propel the 
company forward.

History
The early days for Polycab were modest. The 
company commenced operations as a retail 
outlet. As business grew, the four Jaisinghani 
brothers discovered that generally brands that 
were available in the country left a great deal to 
be desired. Serious quality lacunae was not the 
only issue, even more tragic would have been the 
outcome of a serious short circuit. They threw 
their hat in the ring. And launched what was to 
become, in the years to come, one of the greater 

cables and wires brand in the country. Their 
first factory manufacturing low voltage 
cables commenced operations in Mumbai 
in 1975.

Positive word of mouth and adherence 
to the great marketing principle – the 4 Ps: 

Product, Price, Place and Promotion – 
led to a surge in demand resulting in 

a larger unit to be set up. 
Simultaneously, the company 
expanded its footprint and 

began a gradual pan-India 
roll out. At each metro 

and mini metro, the 
word-of-mouth was 
overwhelmingly 
favourable. Encouraged 

by this response, 
Polycab went into 

overdrive. In 1984, it set up a larger 
unit in Halol in Gujarat and followed 

this up with another unit, some years 
later, in Daman. These have been 
followed by more and more units in 
Halol, Baroda, Nashik and Roorkee.

More recently, in April 2019, the 

Growth is expected to be driven by 
investments in transmission and 
distribution facilities and new capacity 
addition in Solar Energy and Wind Energy.  
Construction sector, led by infrastructure 
projects supported by rail network 
expansion and  urban infrastructure 
projects like the Smart Cities mission, 
metro rail etc., will drive the growth 
demand. Roads are expected to drive the 
majority of the construction spend; 
investments in urban infrastructure, 
irrigation, and railways are expected to 
grow at a fast pace. Investments in 
industrial construction will be driven by oil 
& gas and automobile sectors. Affordable 
housing, healthcare and education are the 
three segments in real estate which are 
expected to drive building construction 
leading to increased demand for wires and 
cables. India is the second largest telecom 
market and the fastest growing in the 
world which will drive the demand for 
optical fiber cable (OFC) network in the 
coming years.

Achievements
Polycab has continuously expanded its 
manufacturing infrastructure and capacity 
to match the rapid rise in demand for its 
products. It has 24 manufacturing facilities, 
including two joint ventures with Techno 
Electromech Pvt Ltd. and Trafigura 
Pte Ltd., located across the states 
of Gujarat, Maharashtra and 
Uttarakhand and the union 
territory of Daman and 

Diu. Four of these 24 
manufacturing facilities are for 
the production of FMEG, 
including a 50:50 joint 
venture with Techno, a 
Gujarat-based 
manufacturer of LED 
products. Polycab is the 
only company to have 
six Catenary Continuous 
Vulcansation (CCV) lines.

Polycab bonds with 
millions of satisfied customers every 
year, riding on advantages like product 
innovation, superior quality and ready 
availability. Its clientele includes market 
leaders in sectors like utilities, power 
generation, transmission and 
distribution, petroleum and oil 
refineries, original equipment 
manufacturers, EPC contractors, steel, 

Polycab’s journey from a small 200 square feet retail outlet to a publicly listed H8,500 crore organisation straddling 3.5 
million square feet of manufacturing space started at the dawn of independence. Driving the company’s success and 
ambition is Inder Jaisinghani – Chairman and Managing Director of Polycab. He represents the classical Indian entrepreneur: 
challenging the status quo, thriving in unforgiving conditions, fashioning a road less travelled, creating a distinct space 
and building a corporation that is as respected for its quality as it is for its formidable accomplishments. Polycab is 
quintessentially a company very Indian at heart.

*Excluding Optical Fiber Cables (OFC)
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the use of Polycab MCBs in conjunction with 
Polycab Wires.

The ever popular TV commercial for Polycab 
fans with the overarching promise of Connection 
Zindagi Ka; and the category joiner articulated as 
Hawa Jo Dil Ko Chhu Le continues to touch at 
the heartstrings of our audiences. 

Polycab continued to leverage the media 
opportunity offered by the ever popular IPL 
tournament in 2019 as well. The increased 
footprint of the telecast in five regional languages 
has helped further grow Brand Polycab in major 
regional centres.

Polycab also participated in a big way at 
ACETECH in multiple locations and ELECRAMA 
exhibitions to showcase the brand and the ever 
expanding product range to the crème de la 
crème of the influencer community. The 
innovative design and presentation of the brand at 
these events was recognised by the award jury 
through Grand Stand and other awards. 

With its clear vision and persistent efforts, the 
coming years will see Polycab crossing other 
milestones, with products that meet the diverse 
needs of consumers.

Brand Values
The Polycab brand proposition – Connection 
Zindagi Ka is the guiding principle whereby the 
company will continue to deliver products and 
experiences that are innovative and meaningful. 

The company’s vision is to improve quality of 
life and bring greater happiness to its customers 
with safe, reliable, sustainable and best in class 
products and services.

company had its maiden public issue that was so 
enthusiastically embraced by investors, that this 
issue was oversubscribed by a whopping 52 times.

Product
Establishing Polycab’s firm grip on high 
performance and safety are product innovation, 
superior quality and ready availability. 

Its product portfolio revolves around five types 
of wires: Flame Retardant (FR), Fire Resistant Low 
Smoke (FRLS), Low Smoke Zero Halogen 
(LSZH), Fire Survival (FS) and the Lead Free 
Green wire.

Polycab FR wires are drawn from bright 
electrolyte grade copper and insulated with a 
unique flame retardant polyvinyl chloride (PVC) 
compound that helps control the spread of fire in 
the event of a mishap. These wires also offer 
additional protection against electric shocks and 
short circuits. 

Polycab FRLS wires have higher oxygen and 
lower smoke density indexes than ordinary wires. 
Exclusively engineered to emit less toxic smoke, 
these wires can aid in firefighting efforts and  
faster evacuation.

Taking firefighting abilities a step further are the 
Polycab FRZH wires. Insulated with a non-toxic 
EVA (ethylene-vinyl acetate) based flame 
retardant compound, Polycab FRZH wires are 
highly fire-resistant and emit almost zero toxic gas.

 Armed with multi-pronged resistance to flame, 
heat, chemical exposure and abrasions, Polyflex 
FAS-100 Fire 
Alarm System 
cable, Polyflex 
Classic 100 SY 
and its variant 
– Polyflex T.
CB 100 CY 
are cabling 
solutions that 
fit a wide 
range of 
applications in 
plant 
engineering, 
industrial 
machinery and 
the machine 
and tool industry.

The Polycab Green 
Wire is the answer to 
eco-friendly, safe, high 
performing wires. It 
meets stringent 
European norms in 
environmental 
sustainability and cable 
safety, is energy efficient, 
recyclable, Restriction of 
Hazardous Substances 
(RoHS) compliant, has 
low smoke density, emits fewer toxic gases in 
extreme fire situations and is well set to be the 
preferred choice for Green Buildings.

To complete the offering, Polycab’s bouquet 
includes communication cables for telephones, 
co-axial and local area network (LAN) cables and 
specialised cables for speakers. Polycab also 
manufactures speciality cables such as solar AC/
DC cables, steel braided cables, CCTV cables, 
instrumentation cables and aerial bunch cables, 
amongst other varieties. Apart from wires for 
domestic use, Polycab is also a market leader in 
low tension (LT) cables, power and control cables 
and high tension (HT) cables.

Running on parallel lines, 
the optical fibre network 
(OFC) segment is witnessing 
capacity augmentation in the 
range of around 5,000 
kilometres every month. 
Polycab hopes to contribute 
towards the Digital India 

mission 
and 
strengthen 
the 
National Optical 
Fibre Network.

Recent Developments
In the last few years Polycab has been 
broadening its horizons with the 
introduction of Fast Moving Electrical 
Goods (FMEG) as a means to leverage 
the brand strengths and reach, with an 
aim to become a complete electrical 
products solution provider. This move is 
already paying dividends. Polycab of today is  
a name to reckon with in the in the fans, LED, 
switches and switchgear segments. More  
recent forays into appliances like geysers and 
appliances like electric irons has met with an 
enthusiastic response.

Polycab fans are manufactured in-house at a 
state-of-the-art plant at Roorkee in a wide range 
of ceiling, table, and wall mounted products.

 The Polycab LED and luminaire range 
produced in a state-of-the-art plant at Vadodara 
combine pleasing aesthetics, eco-friendly features, 

and a strong 
performance 
for domestic, 
commercial 
and industrial 
segments.

Meeting the 
demand for 
luxury 
switches is the 
Levana range, 
with intricate 
craftsmanship, 
features like 
LED lights, 
touch screens 
and more to 

enhance the ambience of 
every home.

The Polyshield range of 
switchgear made at the 
company’s own factory in 
Nashik is a smart, 
efficient, user-friendly 
product range offering 
enhanced safety at  
all times. 

More recently, Polycab 
has set up a brand new 
plant to manufacture 
geysers and water heaters 

in Nashik, Maharashtra to meet the ever 
increasing demand from customers. 

For the trade and specifier community to 
experience Polycab products and interact with 
Polycab experts, Polycab has opened experience 
centres in Mumbai and Pune. Many more are to 
follow across India.

Promotion
Operating in a highly competitive market where 
scores of brands vie for the attention of 
consumers, Polycab launched a highly evocative 
campaign for house wires featuring Paresh Rawal 

to continue to build on the 
Polycab wires equity for 
power savings. 

Polycab Switchgear  
made its TV debut featuring 
the new age star Ayshmann 
Khurrana, this commercial 
focuses on safety and  
fire protection offered by  

Things you didn’t know about
POLYCAB

✲✲ Polycab began life as a small electrical 
goods shop

✲✲ Polycab has 3.5 million square feet of 
manufacturing space

✲✲ Polycab manufactures 3.9 million 
kilometers of cables every year. Enough 
to reach the moon and return to Earth 
five times over

✲✲ Polycab has increased its turnover over 
100 times in the last eighteen years

✲✲ Polycab’s public issue was 
oversubscribed 52 times

polycab.com


