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Market
Words have undeniable power. With 
constitutions, they decide the fate of nations; with 
letters, the fate of humanity. The writing 
instrument, by default, has a tremendous 
responsibility. It has been called upon to express 
sentiments and judgements of great significance 
and import. Such has been the impact of this 
instrument that craftsmen have spent years 
constructing the perfect one. Yet, there is always 
more to do.

Writing Instruments is now an over H8,000 
crore industry in India, growing between 10 to 
12% per annum. Despite its size, the business is 
fragmented between the organised and 
unorganised sectors and between the very large 
companies and very small fringe manufacturers.

Altogether, a massive range of writing 
instruments are churned into the market: ball 
pens, hi-lighters, colour pencils, gel pens, student 
stationery items, permanent and whiteboard 
markers and scores of specialised instruments for 
drawing, sketching and more.

In this rapidly evolving Writing Instruments 
market, Luxor is one of the oldest and most 
respected brand names. In fact, Luxor had 
pioneered and created this 
industry in India way back 
in the early 1960s and 
continues to shape its 
future even today.

Achievements
Because of its pioneering 
role, Luxor became one of 
the first companies in this 
segment to be recognised 
by the Government of 
India as an export house, 
manufacturing and 
exporting quality writing 
instruments.

This recognition was 
followed by the company 
being approved for the 
coveted ISO: 9002 
certification in 1996, the 
ISO: 14001 for 
environmental 
management systems from 
Germany’s DQS and was 
also the first to receive the 
OHSAS – Occupational 

in India – and the second in the  
world – to be awarded the certification 
of EcoLogo for its Eco-Write series  
of pens. This series of pens is 
manufactured by using recycled 
products, and designed to minimise 
negative impact on the environment and 
reduce carbon emissions.

Luxor’s rise to eminence has also 
been showcased in the Limca Book of 
Records for conceptualising and 
designing the smallest pen in India. Its 
excellence in the highly competitive 
export arena has been awarded the 
Largest Exporter Award consecutively 
for the last eleven years. It has also 
received a 2-Star Export Trading House 
certification instituted by the 
Government of India. 

On another note, the Writing 
Instruments Manufacturers Organisation 
has rated Luxor, amongst the top writing 
instruments exporter for the past several 
years. It has won several awards from 
the Quality Circle Forum of India and 
has been awarded the HSBC Gold Card 
Certificate. Luxor is also the first 
SAP-enabled company in the Writing 

Instruments category. Luxor’s impressive 
achievements are underpinned by an unstinting 
commitment to better systems, environmental 
concerns and good corporate citizenship.

History
The India of the 1960s was a dusty, village-
dominated country with poor infrastructure and 
business subjugated by licenses. It was clearly a 
time high on hope but low on delivery. It was 

certainly not the time to 
dream. But a young boy, 
growing up in the narrow lanes 
of Old Delhi, broke this mould. 
D K Jain dreamt of 
manufacturing pens for a living. 
His family thought it to be a 
bizarre idea and hoped that he 
would soon get over his 
delusion. Today, more than 
half-a-century later, his 
company – Luxor Writing 
Instruments Private Limited  
has emerged as an undisputed 
market leader. During this  

long journey, Luxor has 
relentlessly pursued the long-term  

goal of building a globally acclaimed, well-
diversified conglomerate, a vision that is now 

coming to fruition.

Health & Safety Assessment Series. In addition, 
every Luxor product meets Germany’s stringent 
DIN (DeutschesInstitutfürNormung) standards 

and the US standard 
of ASTM (American 
Society for Testing 
and Materials).

Luxor also became 
the first writing 
instruments company 

What started as a dream for a young impressionable boy in the 1960s, transformed into a legacy named Luxor over a few 
decades. The company invisioned and nurtured by the late D K Jain turns out millions of pens each day and accounts for 
about 15% of India’s Writing Instrument market. (Source: internal research and estimates). Its state-of-the-art facility and 
research and development division have turned out several innovations and fashioned proprietary technology. Along the 
way, Luxor has been fêted and awarded with citations, certificates and trophies and has earned the seal of some of the 
most aspirational standards of manufacturing and adherence to quality.
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personality of the young 
generation she represented.

While the adult market was 
being tapped by celebrities, 
Luxor has also been busy 
organising workshops and 
conducting competitions in 
writing, drawing, calligraphy 
and painting. This is part of the 
company’s school activation 
programme. These efforts 
notwithstanding, Luxor does 
not ignore conventional 
media. It is selectively present 
in leading dailies, magazines 
and on popular television 
programmes.

In accordance with the 
times, Luxor ¬has built a 
strong presence in social 
media where it attempts to 
engage with the aspiring youth 
of the country.

 Brand Values
Despite its more than 50-year association with the 
Writing Instruments industry, Luxor is as closely 
aligned to the country’s youth as it is with India’s 
corporate world. Its range of products reaches 
out to both segments with consummate ease and 
neatly slips into either borough. 

Luxor is committed to quality, which  
explains its easy transition from one polarised 
extreme to the other. But beyond simply selling 
products, Luxor is also committed to lead the 
Indian Writing Instruments industry as a 
responsible corporate.

Luxor introduced 
Pilot Pens for Indian 
consumers in 1982 and 
when liberalisation was 
introduced, D K Jain 
saw an opportunity  
and brought the 
international brands  
of pens – Parker in 
1996 and Waterman  
in 2003 to India. This 
transformed the market 
from the merely 
utilitarian to the 
ambitious. Today,  
the company that he 
started is a writing 
instruments giant  
with its trademark 
registered in more than 
120 countries.

Product
Luxor is such an omnipresent brand that it is 
reasonable to assume that almost everyone, at 
some point in time, has enjoyed using it. 

Targeting the huge gifting segment, Luxor 
launched its mass metal pen range in 2016. This 
was followed by the addition of new product lines 
and new categories of writing instruments, 
designed specifically for offices and schools.

Luxor also launched a new range for kids in 
2018 in various packs. In the same year, Luxor 
launched its mass ball pen range for the domestic 
market within the Rs 5, 6 and 10 price points. 
2019 saw the launch of a premium kids colouring 
with learning range of product with super 
washable and dermatologically tested inks under 
the brand name Luxor Carioca, where Carioca is 
a well-known kid brands in Italy and Europe.

Whether with pens, gift packs, office products 
or colouring range for kids, Luxor is making its 
remarkable presence felt in each category. Today, 
Luxor has an extensive range that encompasses 
everything from ball pens and gel pens to 
colouring products and office stationery –  
almost all the products being the result of 
extensive research by the company’s R&D 
specialists. Luxor has also developed proprietary 
technology to manufacture nylon fibre nibs and 
synthetic filters. A specialised lacquering plant for 
metal pens completes a very agreeable story of 
product development.

The Luxor range for children comes with 
colourful and attractive designs varying from 
cartoons, floral and binary systems to unique 
animal and bird collections. Innovative research 
and cutting-edge technologies enable Luxor  
to design and develop superior-quality writing 
tools and accessories, which address the needs of 
diverse consumer 
groups. 

The company has extensive plans of 
expansions and plans on introducing new product 
categories. In the months to come, a great deal 
will be heard from the stables of this 
extraordinary corporation. 

Recent Developments
Luxor brand is always innovating, researching and 
analysing through its highly automated, world-class 
manufacturing facility in Haridwar.

Complementing this is a state-of-the-art 
research and development unit that strives to 
achieve near-zero defect in its products. It is also 
charged with the responsibility of analysing and 
evaluating every piece of market intelligence and 
customer feedback received. The idea is simple; if 
product research can set it right, it should. The 
results have been gratifying. Several Luxor 
products in the market today are the result of this 
extensive research and investigation.

On a very different platform, Luxor has also 
cast its eye on retailing and merchandising. 
Re-invigorating its image, the brand has emerged 
from old dusty shelves and created a new 
branding experience that houses shiny metal, 
spot-lit show windows, and air-conditioned 
ambience. 

To further its reach, Luxor quietly slipped into 
the retail space and started strengthened its retail 
network accordingly. The first ‘Luxor Signature’ 
showroom opened in 2007. Since then, Luxor has 
developed many shop-in-shop stores under the 
brand name Luxor Explore with strong presence 
in travel retail.

Today, Luxor is available in more than  
2 lakh outlets across India. In with the times, 
Luxor has also launched its online store. The 
company’s e-commerce website – www.luxor.in 
– became operational in 2007 and was the first 
such effort in the Writing Instruments category. 
This site has now become more aggressive  

and has since increased its consumer base  
by 20% over last year. Luxor is today retailed 
by all major online market places like Flipkart 

and Amazon. 

Promotion
Very early in its journey, Luxor realised 
that the quickest way to gain attention 
was to have a celebrity endorse its 
products. One such long association 
was with Amitabh Bachchan for the 
Parker and Luxor Nano brands which 
lasted till 2013. Deepika Padukone 
was signed up as a brand ambassador 
to promote the Luxor and Pilot range 
of writing instruments and stationery 
products up until March 2016. 

Deepika’s association with 
Luxor matched the modern 
aspirations, ambitions and 

Things you didn’t know about
LUXOR

✲✲ Each day Luxor manufactures 5 million 
pens

✲✲ In 1970 Luxor once launched a 3-D 
roller pen that had 14,000 glass beads

✲✲ Luxor Nano products are based on 
nanotechnology; this ensures less 
consumption of the cleansing solution 
making it a unique and a first-of-its-kind 
in the world

✲✲ Parker, Pilot and Waterman writing 
instruments were brought to India  
by Luxor

✲✲  Luxor is the second writing instruments 
company in the world to be awarded 
the certification of EcoLogo for its 
Eco-Write series of pens

✲✲ Luxor alone accounts for 15% of the 
Indian market (Source: internal research 
and estimates)

✲✲ Luxor is the first SAP-enabled company 
in the Writing Instruments category  
in India

✲✲ Duo rite, launched in India in 2019, is  
a 2 in1 white board marker

✲✲ Luxor Carioca kids - Colouring with 
Learning product range comes with 
super washable and dermatologically 
tested inks

luxor.in


