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SUPERBRANDS 2020

Market
Amongst sociologists and social 
anthropologists there is 
absolutely no doubt that the 
next Great War will be fought 
over water. But, much to our 
chagrin, water has undergone 
a dramatic change. Sadly, it is 
now no longer pure, fresh and 
pristine. Excessive use of 
chemicals that have seeped 
into the ground, toxic wastes 
pouring into water bodies and 
air pollution have contaminated 
natural water and almost made 
it unfit for consumption.

In India, Aquaguard has 
become so synonymous with 
healthy drinking water that it is 
now almost passing into a generic 
common noun. With the meteoric rise 
of this brand, a market unthinkable some decades 
ago has matured. Seeing this opportunity, scores 
of companies, both in the organised and the 
unorganised sectors have sprung up. Many offer 
re-hashed technologies and many others 
considerably lower quality of products. The 
advent, however, of these companies has spurred 
Aquaguard into multiplying its efforts and 
developing a range of models designed to treat 
contaminants emanating from different sources  
of water. 

As technologies get ramped up, water purifier 
companies have changed course too. Today, from 
being available through direct channels, water 
purifiers can be seen in every conceivable touch 
point, vying for attention in the same way as other 
consumer durables. 

The Indian residential water purifier market was 
valued at US$ 391.4 million in 2019 and is 
projected to grow at a CAGR of 
13.3% and reach US$ 818 million 
by 2024. About 70% share is held 
by the organised market and 
Aquaguard being its leading brand 
will undoubtedly contribute 
substantially to this revenue.

Achievements
Aquaguard, recognising that 
quality alone can be a product 
differentiator, has single-mindedly 
pursued this fact and kept 
competitors at bay. As a 
consequence, the brand is, today, 
acknowledged by various bodies 
and has won recognition in India 
and across the world.

Promoter Score (NPS) that helps them to 
accurately gauge the success or failure in creating 
customer loyalty. With the help of NPS data, the 

company tracks feedback from its loyal customers 
and accordingly brings in product modification to 
serve them better. It aids them in understanding 
how well their products are designed and 
prepared to meet the consumer requirements. 
This association of technology coupled with 
compassion for the customers has brought 
success and glory for Eureka Forbes. Its service 
network – Eurosmile – is one of the most widely 
connected networks in the country. The most 

powerful endorsement for 
Aquaguard has come from some 
1,62,000 doctors who trust 
Aquaguard for drinking water in 
their own homes.

History
There is no doubt that the history 
of the water purification industry is 
the history of Aquaguard, the 
original pioneer. Born in 1984, a 
difficult time in India’s social history, 
the onus fell on the company to 
live up to the changing 
surroundings. In hindsight, it is fair 
to assume that at the time any 
technology that could deliver pure 
filtered water would have sufficed, 
just as any method of selling 

would have made a sale. It is to the 
credit of this iconic brand that it 

chose – and succeeded – in the harder task of 
pioneering a revolutionary technology and in 
developing the direct sales route to reach 
customers. The pioneering technology established 
the company and the direct sales route endeared 
it to millions of homes.

Research and understanding of what the 
customer sought became the key and in the 
process helped the company build a closer bond 
with customers. It continues to lead the industry 
for more than three decades since its launch.

Simultaneously, research showed the different 
types of water that were emerging. The marriage 
of these two has resulted in a series of products 
that have won laurels: the first water purifier to be 
certified by the trinity comprising the Indian 
Medical Academy, CE and ISI; and the first purifier 
to have a continuous electronic monitoring 
system (EMS) to monitor the quality of water,  

Eureka Forbes Limited was 
selected as the Best Complete 
Domestic Water Solutions 
Provider at the Water Digest 
Awards. Its technological 
excellence was also 
acknowledged when it won the 
Best Water Research and 
Development and Technological 
Breakthrough Award for 
Aquaguard Magna - 2014-15. 
The promise that the company’s 
customers enjoy best-in-class 
solutions was honoured with the 
Best Domestic RO Water 
Purifier Award for Aquaguard 
Enhance RO+UV in the same 
year. It was selected a 
Superbrand by consumers for the 

seventh consecutive time, the only brand in 
its category to ever be conferred 
this title. The brand was also 
chosen by Reader’s Digest as 
the Most Trusted Brand – 
Platinum, eight times running 
consecutively.

Eureka Forbes Limited has 
bagged the Best Customer 
Experience Transformation 
Award at the 13th edition of 
Customer FEST Awards – 2020, 
an award that recognises through 
real cases, the importance of 
customer experience and the 
dynamic transformation of an 
organisation in serving its 
customers. 

Fittingly, Aquaguard has received 
more than 130 certifications by various water 
laboratories all over the world. While these 

awards are a testimony to the 
quality of the product, the 
quality of Aquaguard customer 
care was recognised when it 
won the Avaya-Economic Times 
Customer responsiveness 
Award. Eureka Forbes was also 
recognised by Flipkart TBBD 
2019 for Best Brand Service 
Performance Recognition Award, 
where it won the title for Best 
NPS for Water Purifier Category 
under their Customer’s Choice 
Awards. Treating consumer 
feedback as a priority and 
moving it to the next level of 
innovation, Eureka Forbes has 
adopted effective tools like Net 

With purity of water becoming a major concern and very little awareness of what to do about it, Aquaguard lunged in 
with the concept of filtered water back in 1984 and has since covered a large swathe of virgin ground. Today, the brand 
is so synonymous with healthy drinking water that the word Aquaguard itself has become almost generic to the category. 
In its rise to eminence, the brand achieved something quite extraordinary and today, Aquaguard’s strong sales force has 
covered every important town, city and shanty in India and sold millions of units of its water purifiers.
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the middleman, but it has also given the brand the 
unique privilege of entering homes and 
understanding, at close quarters, what makes their 
world go round. This intimacy has resulted in the 
development of every marketing and sales 
promotion activity that the brand has ever offered 
in the development of needed technologies and 
in the pay-off line the brand uses. The evolution 
of communication from Total Purification to 
GROUVTH and finally to the famous Paani Ka 
Doctor has positioned the brand where no 
competitor can ever reach. 

To support its claim and to ensure competitors 
are kept at bay, Aquaguard has delivered on the 
ground as well. It has mapped, through 
continuous water quality checks, the quality of 
drinking water across almost every postal code of 
the country. It has developed unique technologies 
to purify water comprising seventeen different 
conditions. To ensure that service is close at hand, 
it has set up a service centre within a five-
kilometre radius of any customer.

Building on these strengths, Aquaguard took 
the ultimate marketing step: since 2011, it has 

started offering customised 
solutions – Miracle Cartridge, 
Green RO Membrane and in 
2015, once again, upped the ante 
by offering HD Filter, HCCB 
Cartridge and Patented Mineral 
Guard along with Biotron and 

Nutritron technologies to 
overcome any water problem a 
consumer might face.

Brand Values
Aquaguard understands that 
healthy water is critical to people’s 
lives. It therefore takes its customer 
care responsibility very seriously. 
The brand’s strict adherence to this 
philosophy distinguishes it from 

most other consumer durable companies and 
establishes relationships that stand the test of 
time. But customer care forms the far end of the 
brand-consumer rainbow. On the nearer side is 
product excellence and development. It is here 
that Aquaguard is constantly striving to improve 
quality and working on enhanced features that it 
must deliver on. This has resulted in the company 
having on offer, the widest range of water 
treatment products in the country – making it a 
one-stop shop for every conceivable need. 

In short, Aquaguard is about hope and trust 
– hope that a customer can find a product that 
fulfils his requirement and trust that it can be 
found only in Aquaguard.

a built-in voltage stabiliser, 
auto-filling and a nano 
silver-based carbon block. 
Indeed, the achievements are 
exceptional and the list, a 
veritable what’s what of the 
water purification industry. 

Product
Perched on the kitchen wall, 
Aquaguard is not just a pretty 
appliance. At its heart is a 
tough, no-nonsense machine. 

Each Aquaguard model is 
loaded with new-age 
technologies specifically 
designed and engineered to 
eliminate contaminants, 
irrespective of the source and 
quality of water as well as the 
availability of electricity.

The Aquaguard Magna HD RO+UV represents 
cutting-edge technology that, in turn, represents 
the future of water purification. Equipped with the 
patented HD RO and UV, it is the ideal solution 
for any water condition – giving healthy water 
regardless of whether the water is municipal, 
borewell or mixed. The breakthrough Biotron 
Technology Cartridge breaks down clusters of 
water molecules to make the water more 
bio-available, helping body cells to absorb 
essential nutrients.

In its direct sales variants, also known as  
Dr. Aquaguard, the products are equipped  
with the latest Nutritron Technology that infuses 
water with Calcium, Magnesium, Copper and 
Zinc, essential for all-round growth.

The Dr. Aquaguard Geneus is a model 
equipped with a unique Mineral Modulator™  
that lets the user decide the mineral content  
and therefore the taste of the water. The Geneus 
comes powered with a display that helps with 
details such as the purification process, water 
levels, total dissolved solids and various output 
settings. Technological innovations like 
AEWACS™ (Aquaguard Early Warning and 
Control System) and the service and filter life 
indicators keep the user informed about efficiency 
at all times, even issuing a warning about an 
impending service request.

Recent Developments
There was a time when water purifiers had to 
simply remove bacteria, virus, dust and dirt to 
present a glass of healthy, safe water. Today,  

they additionally have to also 
remove lead, pesticides 
and other dangerous 
and toxic 
compounds to 
deliver the same 
result. 

Being a leader in 
the water  

purification industry, it fell upon the 
company to lead the way. In a 
string of launches, Aquaguard 
developed every important 

technology to eliminate the 
factors hazardous to safe 
drinking water. 

The models they 
developed included the 

Enhance Green RO that saves 
30% water and Enhance UV, the 
world’s first UV water purifier 
that removes endotoxins, heavy 
metals, lead and pesticide while 
retaining essential minerals. 

Eureka Forbes also ensured 
that the new age, conscious 
customer is presented with an 
attractive and stylish product 
for their modern homes. Dr. 

Aquaguard Nrich is a trendy 
water purifier which is also a water fortifier, 
equipped with technologies like the Mineral 
Guard, Nutritron and Biotron. This stylish 
product is also armed with Health 
ProtectTM that is a specially 
developed authentication 
specific integrated circuit in the 
machine. It is designed to help 
prevent selling of spurious/
non-genuine spares to 
customers from unauthorised 
service agencies/parallel 
operators. It ensures that 
genuine spares are available to 
customers which is essential for 
maintaining the safety and 
quality of the products.

Another technological 
advancement from Aquaguard is 
the Eterniti which has been 
designed to remove 99.9999% of 
bacteria and virus. When the 
Aquaguard Eterniti is turned on it emits a blue 
luminescent light which envelops the water, 
forming a protective firewall around it. The 
firewall eliminates germs milliseconds before the 
water is dispensed ensuring what turns up in the 
glass is pure, clean water. It is the only water 
purifier, with Class A UV purification – the highest 
standard for drinking water purity.

A recent addition to the house of Aquaguard 
comprises the Intelligenz where one can control 
the device through a mobile application. To cater 
to varying seasonal needs of customers, the 
Aquaguard Fusion Hot n Ambient n Cold was 
launched. The most recent offering from 

Aquaguard comes in the form of an innovative 
cartridge, the perfect partnership of Indian 
traditions with modern technology, a first of 
its kind copper cartridge with the goodness of 
essential minerals. The advanced technology 

ensures the right balance of copper in every 
drop of water, required for daily nutrition. 

Traditionally, people would store 
water in copper vessels for hours 

to boost its nutritional value. 
The new Dr Aquaguard with 
instant ionic fusion, avoids 
prolonged storing of water 
in copper vessels to get the 

benefits of copper in drinking 
water. This provides safe and 
healthy drinking water, and 
boosts immunity. Eureka 
Forbes is thus redefining the 

concept of water purifiers and 
giving a new dimension to 

customer service.

Promotion
The key to Aquaguard’s success is its 

intimacy with its customers. Its direct 
sales policy has not only eliminated 

Things you didn’t know about
AQUAGUARD

✲✲ Each day over 100 million litres of 
Aquaguard purified water is consumed 
somewhere in the world

✲✲  Aquaguard is the only water purifier 
brand that carries out a seven-step 
water test before prescribing a water 
purifier that suits the input water 
condition 

✲✲  Thanks to its experience of over 36 
years, Aquaguard customises or can 
customise every step of purification 

✲✲  Aquaguard is the only omnichannel 
brand in the country to be sold through 
direct sales, retail counters and 
e-commerce portals

eurekaforbes.com


