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Market
Over the last few decades, the Indian consumer 
has changed. The age profile has become 
younger, the concept of healthy food has evolved 
and Indian palates are experimenting with global 
cuisines. Also, as more women join the workforce 
and becoming pressed for time, the refrigerator is 
no longer a luxury, but a necessity. 

In 2019, the volume of refrigerators sold in 
India stood at over 12.5 million units. Single-door 
refrigerators make up for 80% of that volume, and 
20% comes from the 2-door and multi-door 
variants. The CAGR for this category is predicted 
to be a healthy 8% over the next four years.  
A telling figure indicating that refrigerators have 
become fixtures in Indian households today. 

Driving category growth pan India is the increased 
electrification of rural areas, and an increasing 
penetration rate of consumer goods as a result of 
rising affordability and income levels. 

There is a direct co-relation between the Indian 
consumers’ exposure to international lifestyles 
through travel and media, and the design of 
household appliances. With kitchens opening up 
and getting fitted out with sleek gadgets, the 
refrigerator was due for a makeover as well.  The 
designs evolved and became contemporary with 
steel door finishes and artful floral patterns in 
vibrant colours. The performance expectations 
from refrigeration has also evolved from fast 
ice-making to long lasting freshness and nutrition 
preservation. 

Whirlpool’s design and technology team has 
stepped up, delivering one innovation after 
another: Auto-Defrost, Intellisense, 
3D Airflow, Adapta 

to set up a unit to 
manufacture laundry 
washers in the town of St. 
Joseph in Michigan, USA. 
Five years later, the Upton 
Machine Company 
received its first bulk order: 
to supply 100-odd washing 
machines to the retail 
giant, Sears, Roebuck and 
Company. 

Upton Machine 
Company’s business kept 
increasing in North 

America, and in 1929, it merged with another 
leading appliance manufacturer, the Nineteen 
Hundred Washer Company of New York, under 
the name, Whirlpool. By the advent of the 1940s, 
the new firm was already America’s largest 
producer of washing machines. Its impressive 
growth came in the decades after World War II, 
when American families were suffused with 
unprecedented prosperity and self-pride. Through 
the 1950s and the 1960s Whirlpool’s business 
expanded vigorously, as it added automatic 
dryers, refrigerators, cooking ranges and air-
conditioners to its portfolio of home products. 

By the end of the 1970s, Whirlpool was ready 
to expand its businesses to foreign shores in a 
systematic and impressive manner. The next 
decade, the 1980s, saw its product lines travelling 
to new markets in North and South America, 
Europe and Latin America. As part of this process, 
Whirlpool created some of the leading sub-
brands of home appliances in various parts of the 
world. This growth led Whirlpool Corporation to 
become the world’s leading kitchen and laundry 
appliance company, with approximately $20 
billion in annual sales, 77,000 employees and 70 
manufacturing and technology research centres. 

Whirlpool came to India in the late 1980s, 
and formed partnerships with the TVS 

group to manufacture 

shelves, convertible freezers, glass 
doors and premium designer 
aesthetics. Whirlpool refrigerators 
now reflect the owner’s lifestyle 
and personality.  

Achievements
When intuitive design, purposeful 
technology and innovative 
mindsets meet, there is bound to 
be a positive impact. Whirlpool’s 
refrigerators have been 
applauded for their pioneering 
design, superior performances 
and brand equity. Besides being nominated as the 
Product of The Year as the Best Innovative 
Refrigerator, and winning the gold as the Most 
Trusted Brand three years in a row, Whirlpool 
has also won innumerable accolades for its 
designs. Its Icemagic and Protton World Series 
have won the prestigious Designomics Awards. 

The India Design Mark symbolises excellence  
in form, function, quality, safety, sustainability  
and innovation and communicates that the 
product is usable, durable, aesthetically appealing 
and socially responsible. Whirlpool’s Neo and 
Protton World Series made the cut here – not 
just once, but twice. 

On a global platform, the iF Design Awards 
have a 66-year-old history of recognising 
exceptional design and get entries from over 50 
countries. Despite the stiff competition, Whirlpool 
India won an award for its Premium Global Range 
– W Series for its 4-door refrigerator offering.  

History
Whirlpool’s genesis lay in home-grown 
entrepreneurship. In 1911, Louis Frederick and 
Emory Upton combined their resources and flair 

The US$ 20 billion Whirlpool Corporation, the world’s leading kitchen and laundry appliance company, has been 
pioneering change in people’s lives for nearly 110 years. In India, over the past 25 years, Whirlpool’s commitment to 
innovation, purposeful technology and simple intuitive design has made it one of the leaders in the refrigerator category. 
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Fast-Forward ice feature. Between 2008 and 
2012, she became the Whirlpool Super Mom in 
the entertaining campaign with real-life cine 
couple Kajol and Ajay Devgan. In 2018, she 
evolved into the confident, new age woman who 
appreciated Whirlpool’s Intellifresh technology 
showcased by the spirited Kirti Sanon in a 
light-hearted campaign with Sushant Singh Rajput. 
In 2019, Kirti went on to showcase the brand’s 
new global narrative that celebrated caring 
through the little moments of life that really 
matter. The tagline – Every day, Care –humanised 
Whirlpool’s futuristic technology and further 
strengthened the brand’s emotional equity.

Brand Values
What drives Whirlpool as a company is the 
mission to make home appliance with advanced 
technology that will exceed consumers’ 
expectations each time. This mission serves as an 
inspiration to make the company purposeful and 
performance-centric. Each Whirlpool refrigerator 
is designed with technology that is intelligent, 
intuitive and innovative – to make it easier for 
consumers to care for their families, every day.

washing machines, and with the Kelvinator Group 
to manufacture refrigerators. Despite its mixed 
initial experience, Whirlpool’s conviction about 
the Indian consumer market grew only stronger. 
In 1994, it established a wholly owned subsidiary, 
Whirlpool of India Limited. In 1998, it 
commissioned its ultra-modern integrated 
manufacturing plant in Ranjangaon, near Pune in 

Maharashtra. In 2019, it inaugurated the 
state-of-the-art 

manufacturing line 
in the Pune plant powered by 

advanced robotics and designed as per 
world-class manufacturing standards.

Product
Behind Whirlpool’s best-in-class designs and 
technology is the company’s consistently 
innovative thinking. In 1999, it launched a 
worldwide effort to instil innovation as a core 
competency throughout the organisation. Not 
only is this Whirlpool’s differentiating strategy, it 
also gives the company a significant competitive 
advantage in a market flooded with Asian 
consumer durable brands. It has enabled the 
company to evolve alongside the consumer who 
now compares features, energy star ratings, 
warranties, quality, storage capacities, prices, easy 
cleaning functionality and styling while purchasing 
a refrigerator. 

Single-door refrigerators sell the most in India. 
Whirlpool caters to this demand with an 
extensive range under the sub-brands, Genius  
and Icemagic Pro, with features that offer 2X 
bottle chilling and seven-day garden freshness. 
Whirlpool also has a unique Auto-Defrost system 
which automatically defrosts the freezer and 
maintains the optimum amount of ice, thus 
preventing the need for any manual cleaning 
intervention and ensuring zero spillage of water. 
To give this range a further edge are the premium 
designs and patterns to make each piece look like 
a work of art.

Driven by the ever-changing lifestyles and food 
habits of consumers, the frost-free refrigerator 
market in India is gaining momentum. Keeping 
pace with this trend are Whirlpool’s three 
frost-free sub-brands – NeoFresh, IntelliFresh and 
Protton. What sets them apart are the patented 
Whirlpool technology and design. The Adaptive 
Intelligence (AI) technology with advanced 
microprocessor and multi-sensor system 
continuously senses temperature and humidity 
and adapts to change in weather, loading patterns 

and door openings to ensure best-in-class cooling 
and longer food preservation. The MicroBlock 
technology is a special anti-microbial additive that 
prevents 99% bacterial growth to provide lifelong 
protection against contamination. Protton’s 
unique 3-door format sets it in a class apart by 
having a 32-litre fruit and vegetable storage space. 
Its three separate zones, powered by 6th Sense 
ActiveFresh technology prevents odour-mixing 
and excessive ripening. It maintains natural 
moisture, ensures better cooling retention and 
promises fifteen-day garden freshness. The flexible 
zigzag Adapta shelves can be customised to fit 
individual storage requirements.

At the top-end are Whirlpool’s premium 
W-Series range with three types of doors: 
side-by-side, 4-doors and French doors. These 
products are part of the brand’s global range 
with an AI microprocessor and a host of 
stand-out features: a convertible freezer, 3D 
airflow technology which imparts uniform cooling 
through flexible vents, 6th Sense® CloudFresh 
multi-ions with anti-bacterial actions, the 
one-of-its-kind Magic Shelf with three detachable 
containers and advanced feather-touch control 
panels and LED control panels 
that create a smooth and easy 
user interface for intelligent 
temperature control.

Rounding up the range are 
Whirlpool’s Mini refrigerators 
which may be tiny, but their 
insightful features make the most 
of the storage space. The multi 
air flow lets fresh air circle within 
different sections for uniform 
cooling and long-lasting 
freshness. Their adjustable 

cooling modes help maintain the 
perfect temperature across all the 
seasons.

Recent Developments
While Whirlpool has always been 
focussed on ensuring best-in-class 
core performance across 
categories, it has also built 
technologies that ensured 
enhanced experience in terms of 
health and hygiene. It has 
expanded its premium product 
portfolio with the launch of the W-Series Global 
range in India. The company has also revamped 
aesthetics across the range with the introduction 
of its new global design language.  It has 
developed the cutting-edge Adaptive Intelligence 
Technology and expanded the range of single-
door refrigerators with the unique Auto-Defrost 
technology. The company is constantly innovating 
and striving to bring the best of technologies from 
around the world into India to meet the ever-
evolving needs of the Indian consumer.

Promotion
When it comes to advertising, the brand does not 
just talk features and benefits, it has a 
conversation with its consumers to show that it 
cares. Whirlpool was the first home appliances 
brand that took to television to advertise its 
products. The audio-visual medium helped depict 
the aspirational homemaker and, more 
importantly, became the vehicle that made the 
‘Whirlpool, Whirlpool’ refrain become a sticky 
audio mnemonic. This has since become a brand 
asset that is still used extensively.

The creation of the iconic Whirlpool Mom was 
the outcome of the brand’s intuitive connect with 
homemakers. In 2002, she represented the 
emerging working mothers who needed a partner 
to make their lives easier in the memorable 
campaign – You and Whirlpool, the World’s Best 
Homemakers – which established the brand’s 6th 
Sense® technology. The clutter-breaking – Ice, Ice, 
Baby – commercial quickly established the 

Things you didn’t know about
Whirlpool Refrigerators 

✲✲ Whirlpool has made home appliances 
for nearly 110 years, operates in 170 
countries and has 70 manufacturing and 
technology centres globally 

✲✲ Whirlpool has the largest range of 
refrigerators in India. From the ultra 
-spacious 677 litre refrigerator to the 
tiny 46 litre one, Whirlpool has the 
widest range of different formats, 
designs and star rated products

✲✲ The designs of Whirlpool’s Neo Dutch 
series were inspired by the art of 17th 
century masters such as Rembrandt and 
Caravaggio and capture the essence of 
romanticism

whirlpoolindia.com


